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Earned Value Reply  

Mail Promotion 



Earned Value 

Earned Value 

What: The 2013 “Earned Value” promotion will be offered to mailers who use 

First-Class Mail Business Reply Mail (BRM) which includes Qualified Business 

Reply Mail (QBRM); and Courtesy Reply Mail (CRM) enclosures.  

 

Why: Earned Value was provided in response to suggestions that mailers have 

given USPS. Within the Postal Service the agency looks at Reply mail as an 

important response mechanism.  

 

Background: It also supports the Second Ounce initiative in addition to 

supporting responses from our major mailers.  
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Promotion Dates 
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Registration 

Period 
January 15, 2013 – March 31, 2013 

Mailer 

Agreement 

Period 

July 1, 2013 – July 31, 2013 

Award Claim 

Period 
August 1, 2013  

Award /Piece 

Tracking 

Period 

April 1, 2013 – June 30, 2013 
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How to Enroll 

• Customers can enroll in the 

Earned Value promotion 

through the Business Customer 

Gateway 

• https://gateway.usps.com/

bcg/login.htm 
 

• Participants must register their 

Mailer IDs and the Permit 

account to which future earned 

credits will be applied. 

 

• As of February 11, 2013,  

Mail Service Providers will also 

be able to enroll. 

https://gateway.usps.com/bcg/login.htm
https://gateway.usps.com/bcg/login.htm
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MSP Enrollment Steps 

• From the BCG, Homepage, select Incentive Programs under the 

account service category 
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Identify Yourself: New User  

• If you are a new user select the radio button for Mail Service Provider to 

identify yourself.  
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Identify Yourself: Existing User 

• Select the double-arrow button  to expand a pop-up that displays your 

user profile information. Use this feature to verify that you have 

identified yourself correctly.   
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• Select Earned Value Promotion by clicking on the 

hyperlink.  

Incentive Program Selection 
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Begin Enrollment  

• To begin enrollment into the selected Incentive Program, select the begin 

enrollment button 
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Complete the Enrollment tasks by using the tabs located on the left-hand 

side of the page, or by clicking the links associated with each step. As you 

complete each task, the system will display the task as “Complete”.  

Enrollment Tasks 
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Task 1: Additional Contact Information   

• The Additional Contact Information tab allows you to save contact information 

for an alternative primary contact and for a technical contact.  

• You are required to enter information for the alternative primary contact to 

complete this task. 
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• The Locations tab allows you to review your participating mailing 

locations. You must verify the accuracy of the displayed locations and 

select the <I Agree> button to complete this task. 

 

 

Task 2: Locations  
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Task 3: Mailer IDs 

• The Mailer IDs tab will only become available once the Locations tab has 

been completed. It allows you to review your participating mailer IDs.  

• You must verify the accuracy and completeness of the mailer IDs and 

select the <I Agree> button to complete this task. 
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Task 4: Permit Account  

• The Permit Accounts tab allows you to review the permits that are associated to 

your registered business locations.  

• You must verify the accuracy and completeness of the permits and select the one 

that you want to use as your credit destination account.  

• Once you have made your selection, click on the <I Agree> button to complete 

this task.  
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Task 5: Certification  

• The Certification tab becomes available once the preceding steps have been 

completed.  

• You must agree to the Certification Agreement by selecting the <I Agree> button to 

complete this final enrollment step.  

• Upon agreeing, you are enrolled into the Incentive Program. You will know that you 

are fully enrolled when you see the Enrollment Status change to “Enrolled”.  
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Activity Report  

• The activity report provides mail service providers with the ability to track their 

courtesy reply mail and business reply mail volumes as well as the credit accrued 

between the award period start and end date.  

• Mail Service Providers must click on <I Agree> by the end of the mailer agreement 

period so that they can receive the credit.  
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Permit Balance Report  

• The permit balance report provides you with the ability to track the history of your 

credit usage by mailing date and mail class.  



Registration Scenarios 

Available Participant Mailer ID Permit Account 

Jan 15, 2013. Mail Owner Mail Owner Mail Owner 

Feb 11, 2013. Mail Owner Mail Owner Mail Service Provider 

Feb 11, 2013. Mail Service Provider Mail Service Provider Mail Service Provider 

Jul 15, 2013. Mail Service Provider Mail Service Provider Mail Owner 
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How It Works 

• During the April and June program period, the  

Intelligent Mail Visibility (IM-VIS) system will send  

scan data to the Alternate Postage System.  

 

• All mailpiece counts for BRM (including QBRM)  

and CRM pieces containing the registered MID(s)  

plus a Reply Mail Service Type IDs that customers  

return to the registered mailer will be collected. 

 

• STID 

 Non-Confirm     BRM 708  CRM 700 & 703 

 Confirm      BRM 052  CRM 050 

 

• The Mailers Activity Report will be refreshed nightly to display:  

 Summary data [CRM / BRM volume and award amounts],  

 Detailed   data [Monthly CRM / BRM scans by Mailer ID],  

 plus adjustments, the net amount, and the projected credit 

amount.  
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Benefits 

At end of the Earned Value promotion the rebate value  

will be calculated as follows: 

 

Earned Value Calculation  

 

Earned Value = $0.02 x Total BRM Pieces Scanned 

Earned Value = $0.02 x Total CRM Pieces Scanned 

 



Rebates 

• Award amount or rebate credit will be applied to mailer’s 

Permit account that the customer registered. 

 

• Mailers can apply earned credit to future mailings of 

First-Class Mail Automation and Presort cards, letters, 

and flats, and Standard Mail letters and flats.   
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Questions 

Questions? 
 

 


